THE BRITISH AMERICAN BUSINESS COUNCIL PRESENTS
BRANDS WITHOUT BORDERS: IS YOUR BRAND IDENTITY

WORKING FOR YOU IN THE TRANSATLANTIC MARKETPLACE
Wednesday, April 16, 2008

Breakfast Round Table
Wednesday, April 16, 2008

30 South 17* Street, 12th Floor, Philadelphia
Duane Morris LLP

7:45 - 8:30 am Registration & Networking
8:30 - 10 am Panel & Discussion

CLICK HERE TO REGISTER

$20 for BABC-Members
$30 for Non-Members

Registration closes Friday, April 11, 2008

Want to learn how to develop and leverage a memorable brand for the international
market? Knowing how to build and use a strong brand is the rst step to building brand
equity. Find out how to maximize your marketing dollars by putting the right face on
your business and avoiding the pitfalls of confusing and ineffective messaging and brand
positioning. In addition, nd out how to make your brand work on the web channel and for
your business systems and digital assets. Online brand identity will also be discussed
and examples provided. Participants will have the opportunity to review global brands
online and are encouraged to bring examples for the purpose of discussion.

MODERATOR:

lan Cross, I-Site

lan is founder and CEO of I-SITE, a Philadelphia online marketing rm with clients that
include Johnson & Johnson, Temple University Health System and Vectric Corporation.
Hailing from the UK with a degree in Ergonomics, lan s interests include Web 2.0, new
technologies and a decent pint.

PANELISTS:

Julian Hirst, Electronick Ink

Julian is Vice President Business Development with Electronic Ink in Philadelphia. This
British expat has 13 years international experience in user-centered marketing and
communications, from multi-national IPO to European and US high-tech start-ups.

Fritz Smith, Philadelphia Convention & Visitors Bureau (PCVB)

Fritz is the Director of International & Domestic Tourism of the PCVB. He has nearly
20 years of experience in the hospitality industry - from hotels to international
tourism campaigns.

Orly Zeewy, Brand Indentity Consultant

Orly is a brand identity consultant and communications strategist with more than 20
years of experience in design, brand strategy and marketing communications. She is
the recipient of numerous awards and her identity work has been widely published both
nationally and internationally.
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